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Chairman's 
Message
2020 marks the fourth fully operational year for the JWN Foundation as the

formal vehicle for giving back to our communities and it has materialized 
to be the year that has tested the mettle of organizations worldwide on account of the pan-
demic. 

The work done in 2020, to directly impact over 61,000 lives under our 8 targeted United 
Nations Global Goals for Sustainability, adds to our legacy and commitment to transforming 
lives! Despite the numerous challenges exacerbated by the global pandemic, I am particularly 
proud of the clear wins delivered under all functional pillars of the JWN Foundation, which 
includes Education and Development, Social Inclusion and Cultural Expressions. 

In 2019, we tasked all our stakeholders with a commitment to stretch our efforts. The suc-
cesses that the JWN Foundation has achieved in 2020, once again, would not have been 
possible without the support of our amazing volunteers, partners and community council 
members. The number of partners who responded to our calls for collaboration has more 
than tripled and we are extremely grateful to them, given all their help, to ensure that we 
were able to reach out and serve those susceptible groups with greatest need for our sup-
port. These partnerships have resulted in unprecedented employee participation, which was 
characterised by selfless contribution to the various programmes. Our partners also deliv-
ered amazing support, which has enabled us to expand the scope and direct impact of our 
projects by threefold.

We are happy to report that since 2016, we have provided 1,213 scholarships valued at over 
$76 million to youths in our communities! 

I would like to thank the directors for their on-going volunteer service on the Board of the 
JWN Foundation and our hard-working team at the JWN Foundation for their amazing com-
mitment to transforming lives and communities for a better Jamaica.  

Thanks to all of their collective efforts, the JWN Foundation continues to transform lives in 
meaningful ways.

It is my honour to serve as Chairman of the Board of the JWN Foundation and it is my priv-
ilege to oversee this triple effect achieved in 2020! 

WE LOOK FORWARD TO YOUR CONTINUED SUPPORT!

BIG WINS 2020:

• Fully virtual JWN Foundation Scholarship Awards Programme 2020 to disburse
413 scholarships in Kingston, Clarendon and St. Elizabeth

• International Women's Day – Empowerment talks & distribution of 650 End
Period Poverty kits to girls across 12 homes, infirmaries and schools in Kingston,
Clarendon and St. Elizabeth

• Back to School Support providing handwash stations, tablets, laptops, PCs and
projectors to 17 schools in Kingston, Clarendon and St. Elizabeth

• Nationally televised edition of Read Across Jamaica Day 2020

• Distribution of 10,000 food packages at several solidarity initiatives in our benefi-
ciary communities

• 400 agricultural entrepreneurship starter kits distributed in St. Elizabeth and Claren-
don

• Mural in recognition of J. Wray & Nephew’s 195th anniversary
• Planting 286 trees to establish fruit orchards and shade groves, over 45% above

initial target of 195
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Dear Friends of the JWN Foundation,
2020 has been a year like no other. It began like any normal year with our strategic planning 
and goal setting session and then we were firmly out the blocks. As it is with the best laid 
plans by mid-March, the COVID-19 global pandemic arrived in Jamaica and required that we 
quickly adapt and deliver social interventions beyond our usual remit. 

Our usual fundraising efforts took a major hit with the public safety restrictions of social dis-
tancing and the ban on non-essential travel.  We however, were able to persevere through 
the funding provided by our parent company, J. Wray & Nephew Limited and the Campari 
Group.

I am happy to tell you that our team pivoted, and our partnerships demonstrated agility and 
together we were able to be first out the gate – leading other non-profits in responding to 
the Government of Jamaica’s national appeal for assistance.   We responded with care in a 
manner that Protect our people whilst supporting our scholars and community schools.  We 
focused on building resilience in our communities while being attentive to the short-term 
needs of the most vulnerable and in all of this we stayed true to our mandate of “transform-
ing lives and communities for a better Jamaica.”

Our response began with a donation of bulk alcohol and then the formulation and manufac-
turing of our own brand of hand sanitizer in collaboration with our parent company, J. Wray 
& Nephew Limited. The entire process happened over one weekend and was made possible 
through the passion, integrity, and spirit of collaboration in our staff volunteers.   Then we 
sought to addressed basic food security issues   by providing  groceries and vouchers to en-
sure that families had food to eat in the immediate and short term and thus initiatives such 
as the 10,000 food packages, the Bartenders’ Walkthrough-Drive through Farmers’ Market, 
the modified breakfast in schools programmes and the $2.5M in supermarket vouchers were 
conceptualized and executed with aplomb. 

Next, we delivered our annual scholarship programme. However, in the face of the pandem-
ic with families struggling to stay afloat, we knew we still needed to provide this support 
especially as education is usually the first expense to be cut when faced with hunger and 
increasing poverty levels. We devised a fully remote scholarship programme with virtual in-
terviews in order to ensure that the standards we worked hard to establish year on year were 

maintained safely and effectively. 
We then moved to provide additional support to our wider school community by providing 
laptops, tablets, multimedia projectors and remote learning toolkits. We further commis-
sioned and installed hand wash stations and provided non-contact infra-red thermometers, 
hand sanitizers, vouchers for cleaning supplies and social distancing floor markers in antici-
pation of schools being reopened. 

While education will always remain a core focus area for us, we moved to increase the quan-
tum of our work in social inclusion in keeping with the needs we identified in our beneficiary 
communities. 

In the interim, we created agricultural starter kits, established fruit orchards and shade groves 
and organized, in addition to our pop up food distribution centers, our first ever social fair 
to teach financial planning and management with various financial institutions to build resil-
ience and to empower community members to take advantage of any opportunities which 
may arise that could increase or diversify their earning power and potential. 

None of what we were able to achieve would have been possible without the support of 
the J. Wray & Nephew community. Camparistas contributed over two thousand volunteer 
hours to our communities through JWNF outreach activities and other community initiatives. 
Through the efforts, expertise and time of our volunteers, we found the necessary manpow-
er to deliver in the manner consistent with our collective mandates. We demonstrated that 
we were indeed #StrongerTogether. 

In a year when the need was greater than ever, the J. Wray & Nephew Foundation (JWNF) 
delivered targeted interventions valued at J$50,894,908.18 (€293,039.75) to support 
COVID-19 relief on a national level and community-building on a grassroots level where 
JWN has facilities and our people live and work. We will continue to work with our partners 
and strengthen our relationships to assist those most vulnerable and at risk while these gaps 
still exist.

We urge you to continue to support us on our journey as we strive to overcome #Together. 

Cheers,
TMA

CEO's 
Message



About
       Us
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The JWN Foundation, established in 2012, is J. Wray & 
Nephew Limited’s vehicle for giving back to the wider 
society. We actively play our part in ‘transforming lives 
and communities for a better Jamaica’ through the JWN 
Foundation and focus on developing the areas surround-
ing J. Wray & Nephew’s operations at Spanish Town Road 
in Kingston, New Yarmouth in Clarendon and Appleton 
Estate in St. Elizabeth. JWN Foundation aligns itself with 
the Campari Group’s sustainability strategy.

OBJECTIVES

1. To strengthen relationships with its communities and
partnerships amongst the private and public sectors and
non-governmental organizations.

2. To increase engagement with our communities to foster
goodwill.

Who We 
Are

Our 
Mission

TRANSFORMING LIVES AND 
COMMUNITIES FOR A BETTER 

JAMAICA.
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Our  
Philosophy

JWN Foundation is guided by Commitment, 
Collaboration, Creativity, Integrity and 

Transparency.

Our  
Pillars
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Our
    Work
             For a Better Jamaica
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50% Cut in people 
living in poverty

400 Agro 
Starter Kits

Value
12.8M

Stop malnutri
on in 
children under 5 
years

Address nutri
onal 
needs in adolescent 
girls, pregnant and 
lacta
ng women, and 
the elderly

286 trees
planted

2.5M in
supermarket
vouchers

10,000 food
packages

1.No Poverty

2. zero hunger

Objectives Actionskey:

Alignment with 

The Sustainable Development Goals (SDGs) comprise a collection of 17 global goals set by 

the United Nations General Assembly in 2015 for the year 2030. The SDGs are part of the 

Resolution 70/1 of the United Nations General Assembly, the 2030 Agenda.

The Sustainable Development Goals are:

The goals are broad-based and interdependent. The 17 Sustainable Development Goal’s each 

have a list of targets that are measured with indicators. The JWN Foundation has aligned its 

functional pillars to the SDGs as part of the global thrust to measure our impact. 

1. No Poverty

2. Zero Hunger

3. Good Health and Well-being

4. Quality Education

5. Gender Equality

6. Clean Water and Sanitation

7. Affordable and Clean Energy

8. Decent Work and Economic Growth

9. Industry, Innovation and Infrastructure

10. Reducing Inequality

11. Sustainable Cities and Communities

12. Responsible Consumptionand Production

13. Climate Action

14. Life Below Water

15. Life on Land

16. Peace, Justice and Strong Institutions

17. Partnerships for the Goals

sustainable development goals
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sustainable development goals

Affordable 
secondary & 
ter�ary educa�on

 Increase technical 
& voca�onal job 
skills

Create safe learning 
environments for 
schools

Early childhood 
development care 
and pre-primary 
educa�on

Apprecia�on of 
cultural diversity and 
personal interac�on

4.quality
education

413 Scholarships
Awards

Value $25.4M

Value $14M

11 Schools 
upgraded

$2.03M in 
Ongoing support 

to Appleton 
Basic School

90 Early 
Childhood Ac�vity 

Booklets to 3 basic/ 
infant schools.

1.85M Mural 
in Kingston 1.5M Christmas 

Treat

40 Cer�ficied for 
Interna�onal 

Spirits Training

Career 
readiness

internships

51% Increase

500% Increase

Read Across Jamaica 
Day Broadcast 

End all forms of 
discrimina�on

Eradicate forced 
labour, modern 
slavery, human 
trafficking and 
child labour.

12 Empowerment
sessions

Ensure availability 
and sustainable 
management of water 
and sanita�on for all

650 Care packages
#EndPeriodPoverty

5. Gender 
equality

6. Clean Water 
and Sanitation

$300K dona�on to
Protec�ng our Children 
with Maxfield Park 
Children’s Home
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sustainable development goals

COVID-19 
Solidarity 
Initiatives

Affordable & quality 
infrastructure 
(regional transborder)  
to support economic 
development and 
well being

1 Construc�on
Project

Empower and 
Promote Social, 
Poli�cal, Economic 
Inclusion

Interna�onal 
Women’s Day:
12 simultaneous 
sessions 

Partnerships
Increase from 2019

Revitalize partnership 

9. Industry, 
Innovation and 
Infrastructure

10. Reduce
Inequalities

17. Partnerships
for the goals

Increase 219%
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COVID-19 SOlIDarIt y InItIatIVeS

The JWN Foundation in collaboration with J. Wray and Nephew Limited and the 

Campari Group, executed a series of targeted interventions in Jamaica in re-

sponse to the global pandemic—COVID-19. Through this partnership, and as JWN's 

vehicle for giving back, the JWNF was able to once again demonstrate, through ac-

tion, our commitment to supporting our communities in Jamaica. 

JWNF partnered with the Nation-

al Health Fund (NHF) to support all 

public health facilities (hospitals and clin-

ics). In total 100,000 litres of alcohol was 

donated to the National Health Service 

as 50,000 litres of high strength (70%) al-

cohol and 20,000 litres of hand sanitizers 

which was delivered on March 20 to the 

National Health Fund (NHF). 

alCOhOl DO nat IO n, hanD SanItIzer prODuCtIOn 
anD DOnat IO n tO nhF

$250M
DONATION

100K
LITRES OF 

HAND SANITIZERS

$2M
DONATION

6000
HAND

SANITIZERS

JWN delivered over 6,000 bottles 
of JWN hand sanitizers to all staff 

members, contractors, pensioners, at-
risk groups within our communities, our 
volunteers and our first responders, cus-
tomers and partners.  

prODuCtIO n an D DOnatIOn OF hanD SanItIzerS



JWN FOUNDATION / 2020 / 25 24 / JWN FOUNDATION / 2020

P artnering with 27 entities in sanita-
tion, healthcare, nutraceutical and 

pharmaceutical product development, 
JWN has reserved 258,329.88 litres of 
70% alcohol for the manufactures of hand 
sanitizers to assist with supplying the mar-
ket. 

Bulk alCOhOl 
prOVISIO n

$80M
VALUE

258K
LITRES OF

BULK ALCOHOL

St. elIzaBeth health SerVICeS 
Ga zeB O

The JWN Foundation sponsored the 

construction of a gazebo at the 

Maggotty Health Centre due to its prox-

imity to the Appleton Estate. The gazebo  

will provide a comfortable, external wait-

ing area for the 1,200 patients received 

on a monthly basis and allow while allow-

ing for social distancing to be practiced 

actively. The donation will go towards 

benefitting the Southern Regional Health 

Authority, St. Elizabeth Services and Ma-

gotty Health Centre.

$850K
VALUE

1200
BENEFICIARES
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COVID 19 SOLIDARITY INITIATIVES

JWN's Commercial and Channel 

and Marketing team distribut-

ed 5,300 food packages through the 

Community Bar Round Robin (RR) 

Network.  Each RR president received 

between 90 to 100 food packages to 

distribute in their communities based 

on the need. Packages contained ba-

sic food items that were packaged 

by JWNF's partner, the Lasco-Chin 

Foundation.

FOOD anD Care 
paCkaGeS 2

5,300
PACKAGES

$11.5M
DONATION

JWN donated 2,000 care packages to 

residents in the hard-hit community of 

Cornpiece, Clarendon, which was under 

quarantine for several weeks. This commu-

nity is close to our New Yarmouth Estate. 

Within this initiative JWN offered 4,000 

packages (1.2lb each) of Jamaica Gold 

Brown Sugar to be used in care packages 

for quarantined communities at a cost of 

US$3,700.

FOOD anD Care 
paCkaGeS 1

2000
PACKAGES

$3.6M
IN FOOD

US$3700
SUGAR

DONATION
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CamparISta VO lunteer ISm

Further to the JWN donation of 

$500,000 to the Private Sector Or-

ganization of Jamaica and the Council of 

Voluntary Social Services’ COVID-19 Ja-

maica Response Relief Fund, a total of 39 

staff volunteers joined the PSOJ/CVSS 

team to package 3,120 food packages in 

310 volunteer hours. 

310
VOLUNTEER 

HOURS
3120

PACKAGES

COVID 19 SOLIDARITY INITIATIVES

J WN worked alongside the Ministry 

of Health and their associated 

medical and health facilities, to pro-

vide $5,000,000 to the Private Sector 

of Jamaica’s COVID-19 Response 

Fund to purchase medical equipment, 

testing kits and care packages for 

the most vulnerable in the commu-

nities with the highest incidences of 

COVID-19 infections at the time.

pSOJ-CVSS natIOnal 
COVID-19 relIeF 
DOnatIOn

$5M
DONATION
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Bar re Start paCkaGeS

T o support local community bars, 

2,000 Bar Restart Packages were dis-

tributed to community bars across Jamai-

ca. Between 100 to 150 bar owners re-

ceived packages of 24 bottles of Magnum, 

Campari, Kingston 62 and Appleton Estate 

Signature Blend. Also included were hand 

sanitizers, masks and posters with social 

distancing and other COVID-19 messag-

es. Bars were also provided with wash 

stations and decals to be used as physical 

distancing markers. Educational messag-

es in the form of posters sanctioned by 

the Ministry of Health and Wellness also 

formed part of the package. Training was 

also provided to bar operators and own-

ers. 

2000
PACKAGES

$35M
DONATION
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285 bartenders who work 

directly with JWN's 

Consumer Events Department and 

the JWN Academy, have been unem-

ployed due to the cessation of events 

in keeping with the Government of 

Jamaica's directives to curtail the spread 

of COVID-19. A drive-through/walk-

through farmers market was hosted to 

assist them during this crisis by provid-

ing 285 care packages. The bartenders, 

strictly following COVID-19 safety 

protocols, drove or walked into the 

company’s Spanish Town Road facility, 

where they were handed the packages. 

Supermarket vouchers, masks, assorted 

J. Wray & Nephew spirits, and hand 

sanitizers were also among the items 

offered to the bartenders, some of 

whom are affiliated with JWN’s Barcode 

Training Academy, and others who are 

independent bar operators.

Shaken nOt BrOken: Barten DI nG 
COmmunIt y SuppOrt

COVID 19 SOLIDARITY INITIATIVES
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Community 
Projects
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reaD aCrOSS Jama ICa

In observing and maintaining the rele-

vance of Read Across Jamaica Day 2020 

during the pandemic, JWNF secured part-

nerships with the Ministry of Education, 

Youth and Information (MoEYI), Jamaica 

Information Service (JIS) and BookFusion 

for the televised broadcast of four book 

readings of Caribbean authored children’s 

books by media personalities such as Em-

prezz Golding and Dahlia Harris along with 

two Camparistas. The video production 

took place at our Dominica Drive location on 

April 27, 2020 and was broadcasted on a local 

free-to-air TV Station (PBCJ) on May 5, 2020 

to reach approximately 20,000 students. Ad-

ditionally, the recordings were shared with ten 

schools with a cumulative population of 6,000 

students combined with YouTube views of over 

1,200 to date, produced at a cost of $295,567 

(€1,701.80).

COMMUNITY PROJECTS

COmmun It y COunCI l 
meetIn GS

The Community Councils are an im-
portant part of the JWN family. 

They play an important role in identifying 
areas of concern as well as maintaining 
good community relations.

Our Objectives: 
• To foster goodwill with JWN Com-

munities in Kingston, New Yarmouth, 

Holland and Siloah by making our 

interventions more purposeful and 

increasing public awareness of the 

work of JWNF 

• To position JWN as a socially respon-

sible company and increase buy-in for 

JWNF’s overall objectives

• Encourage project applications from 

communities
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Intervention
Programmes 
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JWn SChOl arShIp prOGr amme

Community Scholarship Progamme

The JWN Foundation disbursed:

$25M
IN SCHOLARSHIPS

413
STUDENTS

INTERVENTION PROGRAMMES

As part of the JWN Foundation’s Scholarship Awards Programme 2020, 95 com-

munity scholarships were awarded totalling $12,525,000 (€71,901.65).  The entire 

execution of the JWN Foundation’s 2020 Scholarship Programme was done re-

motely as the team worked on delivering a successful programme while maintaining 

the safety of staff, volunteers, students and friends of the Foundation. 

Partnerships with Junior Achievement Jamaica, the Ministry of Education, Youth & 

Information and Education Consultant Michael ‘Bedi’ Walker, continued in 2020. 

Our successful tertiary scholars were featured in a 4 page supplement in the Jamai-

ca Gleaner and the Jamaica Observer in lieu of our annual awards ceremony.

E D U C A T I O N  &  D E V E L O P M E N T
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Holland Estate Demographic Support

Emerging from the committed scholastic support of the dependents of the affect-

ed Camparistas in the 2018 closure of the Holland and Casa Marantha estates, the 

JWN Foundation disbursed $1,575,000.00 (€9,041.53) for 51 students for academic year 

2020-2021.

T   hrough a partnership with J. Wray & Nephew Limited, the Foundation has been 

called on to support Camparistas as we transform our ways of working to support 

Camparistas by providing scholarships for those affected by redundancies as we moved 

to transform our ways of working and streamlined our operations.

Special Scholarships to the Children of 
Affected Camparistas

INTERVENTION PROGRAMMES

$1.5M
IN SCHOLARSHIPS

51
STUDENTS

Appleton Estate Demographic Support

As an outcome of the Sugar Transformation Project, the JWN Foundation disbursed $5,000,000 

(€28,703.25) to 186 dependents of affected Camparistas for academic year 2020-2021.

$5M
IN SCHOLARSHIPS

186
STUDENTS
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BaCk-tO-SC hOO l SuppOrt

In October, following the announce-

ment of the reopening of scholars 

as a result of the COVID-19 pandem-

ic, the JWN Foundation partnered with 

the  Ministry of National Security to 

assist schools in the communities we 

serve. This support allowed the schools 

to meet the sanitation and social dis-

tancing protocols safeguard the health 

and safety of our students. With the 

Ministry of Education’s objective to re-

open schools on October 5, 2020, JWN 

Foundation partnered with the Ministry 

of National Security’s social intervention 

unit to provide support to the school 

communities in their efforts to meet 

the sanitization and social distancing 

protocols to safeguard the health and 

INTERVENTION PROGRAMMES

13
SCHOOLS

$14M
VALUE

safety of our students. To this end, JWN 

Foundation distributed assorted back-to-

school support packages to 13 schools 

in Clarendon & St. Elizabeth, valued at 

$14,302,592.84 (€82,350.64). This sup-

port included handwash stations, ther-

mometers for temperature checks, face 

shields and masks, 800L of hand sani-

tizers and vouchers for cleaning supplies 

valued at $600,000.  Schools were also 

equipped with various tools such as mul-

timedia projectors, tablets, stationery kits 

and calculators to enhance the online 

learning experience. 

800K
LITRES OF HAND 

SANITIZERS

30
THERMOMETERS

2500
MASKS

$50K
SUPERMARKET

VOUCHERS

30
CALCULATORS

1500
STATIONARY 

KITS

15
PROJECTORS

222
TABLETS
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Having received cries for sup-

port from Early Childhood In-

stitutions within JWN communities 

to assist with continued learning, 

JWN Foundation partnered with two 

private sector companies—Copy Cat 

Jamaica and Fontana Pharmacy—to 

produce 90 Basic School Activity 

Booklets for Penwood Basic School, 

Appleton Basic School and Middlesex 

Infant School.  Packages included a 

35-page activity booklet, a children’s 

picture book, The Missing Oink by 

Kimberly Everett, one box of crayons, 

two pencils, one sharpener and one 

eraser. 

JWn FOun Dat IO n early ChIl D hOOD 
aCtIVI t y BOO kletS 

90
PACKAGES

3
SCHOOLS
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The JWNF initiated an internship programme whereby graduates of the JWNF 

Annual Scholarship Programme are given a chance to fully immerse themselves 

in the world of work. In 2020 there were two interns, one assigned to the PAD and 

the other assigned to the Commercial Departments; each received a stipend valued 

at $100,000 per month.

Career Readiness Training

tr anSFOrmatIOn thrOuGh  
SkIllS tr aInInG

WSET-WIRSPA Caribbean Spirit Initiative - 
Level 1 Spirits Training Certification

The West Indies Rum & Spirits Producers Association (WIRSPA) was invited to 

work with the Wine & Spirits Education Trust (WSET) to make spirits education 

available to the Caribbean hospitality sector, specific to beverage service profession-

als (bartenders, mixologists). The intent was to provide WSET Level 1 Award in Spirits 

qualifications to these service professionals. JWN, through a collaboration between 

PAD, CCM, JWN Academy and the Marketing Department, sponsored 40 persons—

bartenders, sales representatives and merchandisers—for US$2,600 (€2,140.74). 

This represented the largest contingent by any one company across the Caribbean, 

to partake in this internationally certified training course. 

INTERVENTION PROGRAMMES

40
SPONSORED US$2,600

The Art of Bartending

JWN Foundation set out to facilitate the training and certification of 50 unat-

tached youths between the ages of 18 to 35, from at-risk and inner-city com-

munities, in the Art of Bartending at the JWN Academy through the HEART Trust 

NTA and funded by the Tourism Enhancement Fund (TEF). Cohort 3, comprising 28 

students, was completed in January 2020. It was convened for three weeks starting 

in December 2019. In total, 63 people were exposed to this training exercise. The 

JWN Foundation provided a stipend to all participants of $12,000 (€69.09) each, to 

offset travel expenses incurred and to guarantee their attendance.

63
TRAINED

$12K
PER PERSON
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Internat IO nal 
WO men’S Day

J. Wray and Nephew Limited 

celebrated International Wom-

en’s Day 2020 on March 4, 2020 

(Wednesday), ahead of the actu-

al day March 8, 2020 (Sunday) by 

visiting five women’s centres and 

seven primary schools namely: 

Women’s Centre Foundation of  

Jamaica, Mustard Seed Communi-

ties, St. Elizabeth Infirmary, Clar-

endon Infirmary, Maxfield Park 

Children’s Home, Seaview Gardens 

Primary, Balmagie Primary, Seaward 

Primary, Race Course Primary, York 

Town Primary, Siloah Primary and 

Holland Primary.

INTERVENTION PROGRAMMES

The JWN Foundation donated 650 care 

packages consisting of sanitary nap-

kins, soap, deodorant and other person-

al hygiene products to women and girls 

across three parishes: Kingston, Claren-

don and St. Elizabeth for $828,468.10 

(€4,885.26).

On April 27th, JWN Foundation donated 

an additional supply of sanitary napkins 

and other hygiene items such as tooth-

pastes, toothbrushes, deodorants etc. to 

the young ladies at Maxfield Park Chil-

dren’s Home. The handover was made by 

our Foundation CEO, Tanikie McClarthy 

Allen to the Board Chairman of Maxfield 

Park Children’s Home, Emprezz Gold-

ing. This donation was a timely and most 

needed due to the challenges faced by 

the home to provide for the young ladies 

in this very difficult time brought on by 

the COVID-19 pandemic. 

S O C I A L  I N C L U S I O N

12
INSTITUTIONS

650
WOMEN & GIRLS 

SUPPORTED
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1,000 FOOD paCkaG e S 

T he J. Wray & Nephew Foundation 

(JWNF) in collaboration with the 

Ministry of National Security, and the Min-

istry of Industry, Commerce, Agriculture & 

Fisheries pressed along with the first in 

the series of interventions with the distri-

bution of 1,000 food packages to at-risk 

groups via J. Wray & Nephew community 

council to a total value of $7,000,000 to 

communities near Appleton Estate in St 

Elizabeth. Following consultation on de-

velopments in the Siloah and surrounding 

communities, PAD commenced discus-

sions with the Ministry of National Security 

to develop an action plan that would increase 

community outreach and help to combat the 

increased crime and violence in the area. Ul-

timately, to safeguard our most valuable as-

sets—our staff, plant and property.

The JWNF, as part of its St. Elizabeth Commu-

nity Outreach, staged a day-long event at Ap-

INTERVENTION PROGRAMMES

$7m
DONATION

pleton Estate with the creation of a distribution centre to reinforce what has become 

a national theme to “Eat What You Grow and Grow What You Eat.” In keeping with 

this theme, as well as to guarantee food security for the most vulnerable, is to pro-

mote healthy eating which, among other things, saw assorted food packages being 

handed out to those in need.
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SOCIal FaIr- St. elIzaBeth 
COmmunIt y OutreaCh

T his outreach initiative was the sec-

ond in a series of interventions 

aimed at helping staff transition— follow-

ing the closure of the Appleton Estate 

Factory—with a value of $12,757,280.24 

(€73,453.13). Through this Social Fair, 

the JWN Foundation also provided tran-

sition support to Camparistas affected by 

the closure of the Appleton Sugar Facto-

ry. They provided vouchers for back-to-

school medicals from the local medical 

community in St. Elizabeth, birth certifi-

cates from the Registrar General Depart-

ment, and Jamaican passports from the 

Passport, Immigration and Citizenship 

Agency (PICA). These vouchers allowed 

for persons to access these services in 

a responsible way and in compliance 

with the COVID-19 directives from the 

Ministry of Health & Wellness. In addi-

tion to the vouchers, persons benefited 

from Financial Management & Retire-

ment Planning consultations by JMMB 

Group, Sagicor, Jamaica National, Bank 

of Nova Scotia and the Guardian Group, 

which facilitated the opening of bank ac-

counts and introduction to investment 

opportunities. Registration with Jamaica 

Drug for the Elderly Programme via the 

National Health Fund; the National In-

surance Scheme, PATH and overseas Work 

Programme via the Ministry of Labour and 

Social Security and Skills Certification via the 

HEART Trust-NTA were facilitated. Staff also 

received protein packs consisting of eggs 

and assorted canned meats and vegetables 

valued at $1.5M.  

Entrepreneurship was also a major focal area 

and agricultural start up kits comprised of 

seeds, fertilizers and vouchers for farming 

tools and other inputs for producing vegeta-

ble gardens were made available to interest-

ed participants.

$12.8M
VALUE

17
PARTNERS

400
PROTEIN PACKS

400
BENEFICIARIES
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meal SuBSIDy prOGr amme FOr 
OnlIne learnInG In SChOOlS

In recognition of the fact that children 

in the inner city communities were 

going hungry as schools were closed 

and they relied on receiving breakfast 

and lunch at school on a daily basis, 

and with the genesis of remote learning 

(October 2020), the JWN Foundation 

distributed 500 food packages valued 

at $500,000.00 (€2,878.87), and su-

permarket vouchers valued at $50,000 

(€287.89) each, to four schools in Kings-

ton—Balmagie, Seaward, Seaview Gar-

dens and St. Patrick’s Primary schools, 

reaching 1,000 children on the schools’ 

welfare programmes directly, and their 

extended families of approximately 

6,000 persons indirectly. 

500
FOOD 

PACKAGES

4
SCHOOLS

$50K
SUPERMARKET

VOUCHERS

1000
STUDENTS

195 treeS FOr 195 yearS

In November, the JWNF, PAD and EHS 

Department conducted a tree planting 

exercise in all parishes within which we 

operate. This project fed into the wider 

regional objective of planting one million 

trees across the Caribbean by 2021 being 

led by the Caribbean Philanthropic Net-

work. 

Camparistas set out to plant 195 trees in 

recognition of JWN’s 195th anniversary 

and over-delivered by planting 286 trees 

to a value of $1,425,000 (€8,204.78). 

Sites included Sydney Pagon STEM Acad-

emy and Holland Primary in St. Elizabeth, 

New Yarmouth Estate, Garvey Maceo and 

Kemp’s Hill High Schools in Clarendon and 

North and South Complex at STR in Kings-

ton. 

Tree types included Lignum Vitae, Blue 

Mahoe, Yellow Poui, Palm and various fruit 

trees such as avocado, cherry, june plum, 

lime, almond, naseberry, sweetsop, sour-

sop, mangoes and apples.

This initiative supports the achievement of 

the global Sustainable Development Goals 

(SDGs) and Jamaica’s Vision 2030 Agenda. 

The Project will specifically address SDG 

1 (Poverty), 2 (Zero Hunger), 13 (Climate 

Action), 15 (Life on Land) and 17 (Partner-

ships) among others and Vision 2030 Goal 

4: Jamaica has a healthy natural environ-

ment. 

INTERVENTION PROGRAMMES

286
TREES PLANTED

1.4M
VALUE
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The JWN Foundation brought Christ-

mas cheer to over 1000 families in 

Kingston and Clarendon by providing 

food packages and supermarket vouch-

ers. This as the Foundation recognizes 

the challenges faced by families with chil-

dren at home doing online learning.  Food 

packages were distributed using the JWN 

Foundation’s network of support schools, 

York Town, Racecourse and Gimme-Me-

Bit Primary schools in Clarendon. In Kings-

ton, the Foundation provided $400,000 

(€2303.10) in MegaMart vouchers to 

the Balmagie, St Patrick’s, Seaward and 

Seaview Gardens primary schools.

DelIVerInG the SpIrIt OF 
ChrIStma S—the SOCIal 
DIStanCI nG eDItIOn

1000
FAMILIES

$400K
IN MEGAMART

VOUCHERS
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195th annIVerSary mur al On 
henley rOaD, kInGStO n

C U L T U R A L  E X P R E S S I O N S

T he 195th commemorative 50ft mural project on Henley Road took place from July 20-

28, 2020, at a cost of $1,850,000 (€10,651.82). Our corporate partner Hardware & 

Lumber (H&L) Tru Value Limited provided the requisite primer, paint and sealer. The mural 

was designed by art students from the Edna Manley College of the Visual & the Perform-

ing Arts and follows a brief history of Camparista involvement in the communities over the 

years. The mural showcases imagery of JWN’s contribution to the foundation of Jamaica’s 

culture and spirit of our nation. 
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INTERVENTION PROGRAMMES

The community involvement and support in the execution of the mural was overwhelming. 

Members of the community (with a population of 9,735 persons) came on a daily basis to 

share their appreciation for the mural and our reinvestment in the community. Children and 

adults from the community and Camparistas were also involved in the execution by having 

their handprints placed on the wall. 

On July 28, 2020, select community council members, representatives from the Government 

of Jamaica via the Member of Parliament, JWN Chairman and Senior Director of Public Affairs 

& Sustainability, “christened” the wall and cut a cake in celebration of its completion.

Fundraising
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mI leS reDempt IOn prOGr amme

JWN employees supported a fundraiser where they used bundled miles for jet 

setting and bespoke vacations.

$3.38M
DONATION

Leadership
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BOarD OF DIreCtOrS

CLEMENT "JIMMY" LAWRENCE
Chairman

JACQUELINE CURTHBERT
Director

TANIKIE MCCLARTHY ALLEN
Director & CEO

YANA SAMUELS
Company Secretary

DWIGHT BALLI
Director

MARK MCDONALD
Director
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Charities 
Status
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Financials
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Thank you
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1. ACE Courtesy Tours
2. Andre Hutchinson
3. Blueprint Consulting- SNB 

Creative Group Ltd.
4. Brown's Maintenance
5. Carimed Ltd.
6. CIG Holdings
7. Copy Cat Printers Ltd.
8. Council for Voluntary Social 

Services
9. Dahlia Harris 
10. Dayton Robinson
11. Distinctly Dynamic Event Services
12. Dr. Prakash Kulkarni
13. Dr. Venkata Kota
14. DRT Communications Ltd.
15. Dwight Mullings
16. Eclectic Security Services Ltd.
17. Edna Manley College of the Visual 

and the Performing Arts 
18. Elle Creative
19. Emprezz Golding 
20. Fleetwood 
21. Fontana Pharmacy
22. Food Palace 
23. Forestry Department
24. GDM Associates Limited 
25. Georgia Gray 
26. Glastonbury Purveyors Company 

Ltd.
27. Grapevine Marketing and 

Associates Limited
28. H&L Tru Value Hardware
29. Hi-Lo Foods
30. Horace G. Helps
31. Hugh Foster & Associates
32. Industrial Sales & Services Ltd.
33. Island Promotion & Distribution 

Co. Ltd.
34. Kevon Jarrett
35. Kimberly Everett
36. Label Crafts Jamaica
37. Lasco Chin Foundation
38. LH Photography
39. Main Event Entertainment Group
40. Mega Mart
41. Mikey Johnson Trucking Company 

Ltd.
42. Ministry of Industry, Commerce, 

Agriculture & Fisheries
43. Ministry of National Security
44. Morrison's Variety Store 
45. National Health Fund (NHF)
46. National Self-Serve Wholesale 
47. Natural Taste Juices
48. Newport-Fersan (Jamaica) Ltd.
49. Oneil  Stephens 
50. Otney Campbell
51. Paramount Trading
52. Passport Immigration and 

Citizenship Agency
53. Patrick Campbell

thank yOu tO Our 
Value D partnerS

54. PBC Jamaica
55. PC Solutions
56. Pelican Publishers
57. PSOJ/CVSS Covid Relief Fund
58. RADA
59. Rodney Longmore
60. Roger Clarke High School
61. Rudolph Brown
62. Southern Regional Health Authority
63. Stoplight Wholesale 
64. Super 'K' Studios
65. Sweet Craft Ltd.
66. T. Geddes Grant (Dist.) Ltd.
67. True Bargain Hardware
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JWNF continued its volunteer management programme for J. Wray & Nephew Limited. 

Staff engagement through volunteerism continued throughout the year with staff 

members assisting at Read Across Jamaica Day, International Women's Day, the JWNF 

Scholarship Awards Ceremony and JWNF Christmas Treats.

VOlunteer manaGement 
prOGr amme

1. Allison Moss-Solomon
2. Andrae Stephens
3. Andre Waysome
4. Andre Gordon
5. Andre Scott
6. Andrew Dawes
7. Andrew Bennet
8. Annesha Adamson
9. Annette Davis
10. Ashley Murphy
11. Atneil Braham
12. Burna Williamson
13. Cara Simpson
14. Carlton Spencer
15. Carol Harker
16. Catherine McDonald
17. Cedric Daley
18. Charlene Maddix
19. Charmaine Walker
20. Cheryl  Johnson
21. Chevelle Smith Chambers

22. Christopher Gayle
23. Christopher Bailey
24. Christopher Henry
25. Claudette Cooper
26. Clement Lawerence
27. Collin McCalla
28. Crystal Mason-Gordon
29. Dahlia Martin
30. Danica Chambers
31. Daviann Lindo
32. David Morrison
33. Debbie Jarrett
34. Delroy Foster
35. Devon Crossdale
36. Dionne Salmon
37. Donna-L Kerr
38. Doret Allen
39. Dwayne Bailey
40. Dwight Balli
41. Elena Diedrick-Lynch
42. Gaye Bailey

thank yOu tO eaCh anD eVery One 
OF Our VOlunteerS.
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43. Georgia Fearon
44. Georgina Nugent
45. Glenmore Harris
46. Howard Britton
47. Iyesha Pryce
48. Kamal Powell
49. Karen Jackson
50. Kayon Wright
51. Kedeah Williams
52. Kelleisha Wright
53. Kellye-Rae Fisher Campbell 
54. Kemeshia Grant-Swaby
55. Kenroy Gordon
56. Kerdeen Wallock-Berry
57. Kerisa Fearon
58. Kerry May Anderson
59. Kevin Johnson
60. Kevin Cadogan
61. Khadine Nolan
62. Kimberley Polack
63. Kimberly Hamilton-Brown
64. Kimonia McPherson
65. Kishe Brooks
66. Kizzy Lamey
67. Kurtland Lawerence
68. Leleika-Dee Barnes
69. Lily-Marie Hall
70. Liseann Hamilton
71. Mahesh Guy
72. Malik Russell
73. Mark Telfer

74. Mark McDonald
75. Marsha Haughton
76. Marsha Lumley
77. Megan Humes Graham
78. Merline Small Sterling
79. Michelle Samuels
80. Michelle Brown-Sinclair
81. Nathalee Rattray
82. Neville Bryson
83. Nicola Walker
84. Olivene Rose
85. Oneil Stephens
86. Oneil Williams
87. Oshane Ellis
88. Ozano Christie
89. Paige Palmer
90. Pavel Smith
91. Peter Welsh
92. Rickardo Anderson
93. Robert McNickle
94. Rochelle Palmer
95. Rohan Robinson
96. Ronald Hall
97. Rowena Anderson
98. Samara South
99. Samuel Henry
100. Sasheeni Bennett
101. Sean Gayle
102. Sean Davis
103. Selah Morales-Thompson
104. Shainee Miles

"The best way to find yourself is to lose 
yourself in the service of others."

-Mahatma Gandhi 

105. Shanice Hanson
106. Shanice Beharie Lee
107. Shanise Weir
108. Shantaee Lewis
109. Sharmon Hinds
110. Shawn Davidson
111. Shawn Ennis
112. Sheldon White
113. Shemekia Murrary
114. Silvinus Daley
115. Simone Brown
116. Sophia Bernard-Fairman
117. Stephanie Lewars
118. Susan Price McIntosh 
119. Sydney Bennett
120. Sylvester Maragh
121. Taish Fuller
122. Tamara Brown
123. Tanesha Osbourne
124. Tanikie McClarthy Allen
125. Tannika White
126. Tashmin White-Frank
127. Telecia Lindo-Johnson
128. Tesfaye Brown

129. Tevon Hall
130. Theodore Bailey
131. Theon Scott
132. Thomas Roulston
133. Thoron Mathie
134. Tian Smith
135. Tracy-Ann Jonah
136. Tricia Smith
137. Vashti  Mitchell
138. Veronic Knight
139. Wavany Wallfall
140. Winston Meeks
141. Yana Samuels
142. Yanique Dixon
143. Zhenya Wallace


